
Some new products that were successful in 1999

Table 1 New food and drink products in the UK

Year Number %increase
1991 3233 10.2
1992 3823 18.2
1993 4525 18.4
1994 4815 6.4
1995 4596 –4.5
1996 4614 0.4
1997 6159 33.5
1998 7458 21.1
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Everybody in the world needs to eat. The world
population is growing so the demand for food across
the world is increasing. Whitney Macmillan, the
chairman of a large food processing company said, ‘…
ours is the business that wakes every morning with a
quarter-million new potential customers, whether we
do anything or not.’ At the moment the world’s
population is about 6 billion, that’s 6 000 000 000 000
people. Food crops are grown over about 6 million
square miles of land. But only 60% of this food is
consumed by humans. 40% is lost to disease, pests and
weeds. It is the food industry that provides the food we
eat. 

The food industry is a complex mix of different
activities. A summary diagram is shown in the panel
below. 

What is the Food Industry

Food industry summary diagram 
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Food across the world 

Pause for thought

Just how does the bread we eat get from the farm to
our table?

What is the food industry?
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1 List the food products that your family buys in
its weekly shopping.

2 Divide the list into three categories:
• raw e.g. potatoes;
• processed e.g. oven chips;
• convenience e.g. crisps.

3 How do you think this list will differ from one
made 10 years ago and one made ten years in the
future?

R



At first sight it looks complicated but you can make
sense of it by thinking what happens to something like
wheat. Start at the left-hand side in the farming box.
Farmers grow wheat using specially bred seeds and
inputs such as fertilizers and weed killers. The resulting
raw material, wheat, can then go along several routes. It
can be milled to give flour (preparation) and then
processed to form bread which needs to be stored and
distributed to retailers or caterers before it reaches the
consumer. Or it could be milled to give an ingredient
(flour) which is sold to retailers who sell it to
consumers. Whatever we eat starts by growing either on
a farm of some sort or in the wild.  It take the food
industry to turn it into the food products that we buy
in the shops.

The food industry divides the global food industry into
two main markets each with its own distinctive
features. These are the developed market and the
developing market. The developed market occurs in
places which have high income economies such as the
European Community, USA, Australia, New Zealand
and Japan. The developing market occurs in places
which have middle income economies such as parts of
Africa, Asia, Central and Southern America.

In the developed markets the vast majority of the
population is well fed and there are no food shortages.

The food industry has identified the following short
term trends for these markets.
• Population growth will slow.
• There will be more elderly people, single person

households and working couples.
• There will be fewer people of working age.
• There will be greater affluence which will lead to

greater demand for choice.
• There will be an increased interest in ‘healthy’

convenience foods.

Those countries in the developing markets are moving
to a position where more and more of the population
are well fed. The food industry has identifies the
following short term trends for these markets.
• Population growth is unlikely to slow.
• Consumer buying power will strengthen.
• Eating habits will change and become more varied.
• Western eating styles may be adopted.
• New demand for innovative and convenience

products.
• There will be a move away from dietary staples.

New products

Across the world there has been a large increase in the
number of new food and drink products over the past
few years as shown in Table 1. In 1998 there were 7458
new food and drink products in the UK amounting to
143 new products per week. While some of these
products are not commercially successful these figures
are an indication of the activity taking place in the food
industry.
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Question

1 Using the food industry summary diagram
discuss with a partner how each of the following
raw materials becomes the food product listed:

• from potatoes to chips at a fish and chip shop;
• from chicken to chicken madras in an Indian

restaurant;
• from tomatoes to tomato soup in a factory

canteen;
• from cod to fish fingers in a large supermarket.
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Question

2 Discuss with a partner the differences between
the developing and developed markets. Try to
explain the reasons for the differences.
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