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5Marketing: Why are only some 
clothes advertised?
Your task is to use the information about marketing and 
advertising and the results of your investigation to find out why 
some clothes are advertised while others are not.

Part 1 – Some information to start you thinking

What to do

1 Read the following carefully.

At one time, there was no such thing as marketing because 
everyone who made products for sale dealt individually with 
their customers – other people in their community. In isolated 
places, this is still the case. Once products were mass 
manufactured, this situation changed.

Shopping for groceries and everyday items has changed 
from a daily affair to a once-a-week major shop at a large 
supermarket. During those daily shopping visits, there were 
many opportunities to see other goods in shop windows. 
This has decreased. Because makers want to sell their 
products, they need to promote demand for them in ways 
other than putting them in shop windows. So advertising and 
merchandising have expanded considerably.

Note that there are now other ways of window shopping. Mail-
order distribution has grown enormously and Internet shopping 
is expanding quickly. Home-shopping catalogues and Internet 
browsing are now the main ways of window shopping. Without 
going out of the home, customers can order by phone, post or 
directly on-line and the products are delivered directly to them 
– often within 24 hours.

All clothes are marketed in some way or other. Even the 
patterns, fabric, tools, equipment and haberdashery you   
use to make your own clothes are marketed. However,  
some clothes are advertised and others are not.

Part 2 – Investigating why only some clothes   
are advertised

What to do

1 In a group of five or six, make a table like the first   
one illustrated on page 2 and discuss the following   
questions. Use your answers to fill in the table.

◆	 Would radio be a good way of advertising clothes?   
If not, why not?

◆	 What TV adverts have you seen for clothes?

◆	 Can you remember any TV adverts for clothes that  
have music you can name in them?

◆	 What bill-board adverts for clothes have you seen?

◆	 Do you get clothing adverts on the Internet? If so,  
where are they?

Student’s Book:
Identifying needs and likes 
pages 2-8

Time available:
Reading and thinking 
15 minutes

Investigating  	
60 minutes

Drawing conclusions	 	
20 minutes

You will learn:
About the marketing and 
advertising of clothes.

You will need:

Lots of magazines with 
clothing adverts in them

Scisors

Access to a PC and word-
processing package 

Or	

Paper, ruler and pen❏	
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2 Using different sorts of magazines, look for advertisements (not editorial pictures) for clothes. 
Cut out the whole advertisement. Note on it which magazine it was from and the date of the 
magazine. You should each find at least ten different adverts.

3 In your group, pool all your adverts. Throw away any duplicates from the same magazine.

4 Sort your adverts into product type piles, e.g. jeans, dresses, shirts, underwear, coats and 
jackets.

5 Use the adverts to fill in a table like the one below.

Part 3 — Drawing conclusions

What to do

1 Using both your tables, with another group or as a whole class, discuss your findings.

	 ◆	 Which clothing products are advertised most? 

	 ◆	 What are these clothes worn for?

	 ◆	 Are the situations in which they would be worn similar, or not? 

	 ◆	 At whom are these clothes adverts aimed? 

	 ◆	 Are the people at whom they are aimed very similar, or not? 

	 ◆	 Do the people at whom the products are aimed usually have money to spend? 

	 ◆	 Are most of these clothes expensive compared with others like them, or fairly cheap? 

	 ◆	 Does it look as though these products are advertised regularly over time? 

	 ◆	 Were there any other marketing strategies for the same product at the same time? 

	 ◆	 Which are advertised least? 

	 ◆	 Why are some clothing products advertised more than others?




